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Abstract

Development of modern markets contribute to the changes on consumption pattern of the people. Higher quality of fresh fruits and vegetables (FFV) would be able to penetrate modern markets, whereas traditional markets could absorb the rest. Suppliers, supermarkets, and institutional empowerment of farmers’ groups can be very important to help small-scale farmers get benefit of this new development. The agribusiness on FFV is potentially profitable and can be increased by improving the production systems. The modern markets can be seen as the important agents that affect typical lifestyle of the modern people. The availability of various FFV is strongly suggested, including those produced through organic farming systems. Global market as a reflection of the economic globalization has encouraged modern lifestyle in the world. 
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